LICH TRINH

Khéa Pao tao: “Nang cao ky nang kinh doanh trwc tuyén cho DN”
TP. H6 Chi Minh (27-28/10/2014)

Thoi gian Ngay 1 Ngay 2
08.30 - 09.00 | Pang ky va Khai mac Diém danh dau gio»
- Toi wu hoa phwong tién tim kiém

- Chién lwgc trén Internet: khach hang|Tén mién, URL than thién v&i cong cu
trong tdm va phwong phap thuyét phuc tim kiem, metatags
- Khach hang trong tdm, chinh sach cuta - Trinh bav. bai tap thue hanh

08.30 - 10.45 doanh nghiép, muc tiéu va déi twong, yéu rinh bay, baitap thire han
cau cho hanh déng
- Trinh bay, bai tap thyc hanh.

10.45-11.00 Giai lao Giai lao
- Kha nang st dung va cac yéu t6 thanh |- Ti wu héa phuong tién tim kiém
cbng cua trang web (tiep)
- Céc yéu t0 thanh cong, cac quy pham |_ Tiay @, ndi dung véi nhidu tir khoa,
thue hanh t6t, cau truc hiéu qua cla trang | ten tap tin hinh anh va cac thé

- web (so db trang web va cac diéu huén '

11.00-12.00 Chmrf) ? 9] Trinh bay, bai tap thuc hanh, bai tu
- Trinh bay, bai tap thyc hanh, bai ty| %M 92
danh gia bao gém ca so do trang web/
cac diéu hudng chinh da téi wu héa

12.00 - 13.30 An trwa An trwa
-Trang chl va cach chao hang 3 gidy dé |- Lap ké hoach va giam sat (Google
gay an twgng véi mét khach hang; cac|Analytics, ty 1€ chuyén doi, khach
ban chao hang t6t nhat ma ban cé. vieng tham trang web va phan héi cla
- Tao sy khac biét, xdy dwng long tin va khach hang, cac cong cu thire hien.)

13.30 - 15.00 |uy tin. - Bai ty danh gia
- Trinh bay, bai tap thwc hanh va thuyc
hién trén trang cha
- Thao luan nhém va thao luan ca lop

15.00 - 15.30 Giai lao Giai lao
- Gi6i thieu sdn pham hiéu qua va st |- Céch thang nhanh, ké hoach cai tién
dung hinh anh va ké hoach hanh déng
- Tiép ’Ehi, hinh anh hiéu qua, trinh bay |- Bai tap

15.30 - 17.00 | SN Pham theo dinh huong khach hang | gg 1nac ganh gia khea hoc, phat

(bao gdbm ca cong ty, ddi ngl va cac
phwong tién), phu hop véi thong 1€ viet
website

- Trinh bay, bai tap thwc hanh

chirng chi




PROGRAMME TRAINING COURSE
Improve online business skills — Vietnam, 27-28 October, HCM City

Thei gian

Subject day 1: website strategies,
usability and SEO

Subject day 2: SEO, online
tools, Google Analytics and
qguick wins

08.30 - 09.00

Registration

08.30 - 10.45

Opening and introduction

Internet strategy: customer focus and

persuasion

- Customer focus, value proposition, goals
and target groups, calls to action

- Presentation, best practices, assignment
(self-assessment)

- Search Engine Optimization

Domain names, Search Engine
Friendly URLs, Metatags

- Presentation, best practices,
assignment

10.45 - 11.00

Coffee / tea break

Coffee / tea break

11.00 - 12.00

- Usability success factors Success
factors, good practices, effective website
structure (sitemap and main navigation)

- Presentation, best practices, assignment
(self-assessment), incl optimised
sitemap/main navigation

Search

continued
Headers, keyword rich
image file names and tags
- Presentation, best practices,
assignment (self-assessment)

Engine  Optimization -

content,

12.00 - 13.30

Lunch

Lunch

13.30 - 15.00

- Homepage and elevator pitch

3 seconds to impress a buyer; offer the
best that you have. Be different, build trust
and credibility.

- Presentation, best practices, assignment
and homepage make-over
. Group discussions and plenary sessions

- Planning & monitoring

Google Analytics, measuring
conversion ratio’s, visitor and
customer feedback, practical tools

Assignment (self-assessment)

15.00 - 15.30

Coffee / Tea break

Coffee / tea break

15.30 - 17.00

- Effective product presentation and use of
images

- Content marketing, effective images,
customer oriented product presentation
(incl company, team and facilities), in line
with web writing conventions

- Presentation, best practices, assignment

- Quick wins, improvement plan and
action planning

- Assignment

- Closing, evaluation and handing out
of certificates




