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Consumers in Europe and their 
buying habits and attitude towards 

Seafood from Vietnam 
An EU SWITCH-Asia project

Specific Objective 2: At least 50% of targeted 
processing SMEs are providing sustainable products 
with ASC standard to EU and other markets 

Status: Currently around 35 farms are ASC certified and this is 
16,3% of the total Pangasius production. 
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Identification of buyers and awareness raising:

• WWF Austria is working via the WWF network and contacts 

to retailers and importers

• Market Study developed by Carson Roper with key insights

• Pangasius Business Forum held at SEG 2015 in Brussels

• ASC/MSC Forum in Vienna with key market players

• Co-Creation Workshop was done in Austria

• Aquaculture Forum with Austrian Government

• Outreach to WWF European Network

Outreach Activities
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Co-Creation workshop
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Co-Creation workshop
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Market Poll 2016 Austria
awareness of Seafood Species
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Summary 

• Pangasius's awareness/recognition is very high with 86 per cent of 

the population. 

• One third (34%) of the Pangasius connoisseurs buy and consume 

Pangasius

• For purchase or consumption of Pangasius speaks for almost half of 

the consumers the taste and for about a third also the favorable 

price / resp. the good offer.

• Almost a quarter of consumers also clearly state that they want to 

try this fish once.

• Sceptic consumers argue that Pangasius has less taste than other 

Seafood and that farming is coming with use of Antibiotics
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Market Poll on European Level
11 Countries
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importance of sustainability for buying decision, 1st wave 2015, focus on Austria

knowing where it comes from
it had to be certified
it should not cause overfishing (amount of fish in the seas stays stable)
it should not hurt the environment
it should support fair working conditions
it should support fishing communities in developing countries
"index"

Closed question, multiple answers:
Please think back when you bought seafood products the 
last time. Which of the following aspects were relevant to 
you? 
Please mark all points that you thought of when you 
bought seafood the last time!
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agreement with statements concerning sust. 
seafood, 1st wave, focus on corporates

It is important that markets, supermarkets and restaurants make sure they offer sustainable seafood.

For me, sustainable seafood is the best choice to buy, if it is available and easy to recognize.

I am ready to pay more for sustainable seafood

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

I don’t know where to buy sustainable seafood.

Closed question, multiple answers:
Thinking of seafood, how much do 
you agree or disagree with the 
following statements? 
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agreement with statments concerning sustainable seafood, 1st wave 2015, index

It is important that markets, supermarkets and restaurants make sure they offer sustainable seafood.

If we dont stop buying unsustainable seafood, the marine ecosystems will be destroyed and we will run out of seafood.

For me its important that the EU cares for fair trade and better working conditions in the developing countries by promoting sustainable 
seafood.
For me, sustainable seafood is the best choice to buy, if it is available and easy to recognize.

Most of the seafood sold in my country is imported from other countries.

I am ready to pay more for sustainable seafood

Sustainable seafood is offered at markets and supermarkets I usually buy seafood.

I knew before I started this survey, that the WWF fights for responsible and sustainable fishing in my country. 

The developing countries play an important role in supplying my country with seafood.

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

inverted: I don’t know where to buy sustainable seafood.

inverted: My seafood buying decision doesn’t change anything.

inverted: There are enough fish in the sea to meet global demand, so I don’t need to buy sustainable seafood.
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agreement with statments concerning sustainable seafood, 1st wave 
2015, index

"index"

Closed question, multiple answers:
Thinking of seafood, how much do 
you agree or disagree with the 
following statements? 
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Challenges

Recommendation

Pangasius in the European market remains challenging:
- Prices are down 
- Negative image
- Qualitative concerns due to treatment (Phosphates)
- No higher price incentives for ASC pangasius
- Wrong perceptions
- Competition with other whitefish

We are cooperating with:
- ASC incl. Pangasius testimonials
- CBI: Panga – Your everyday fish, blogger visit
 Positive case story Pangasius promoted via the Fish Forward project (11 

European countries) + WWF Network
 We are finalising an ASC impact study (CBA)
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THANK YOU………


