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COMPONENT REPORT

Consumers in Europe and their 

buying habits and attitude towards 

Seafood from Vietnam 
Ms. Mag. Karim, Representative of the WWF- Austria

A.2.2 Study on market 

potential of sustainably 

produced Pangasius in 

Europe 

Final recommendation: 

“Explore how responsible 

practices at the farm and 

processing level contribute 

to improved quality.”

Activities WWF Austria
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B 1.1. Identification of 

buyers and awareness 

raising:

• WWF Austria is 

working via the 

WWF network and 

contacts to retailers 

and importers

Activities WWF Austria

Company contacts include: 

Edeka, Aldi, Rewe, Metro, ASDA, 

Sainsbury´s, Tesco, Eroski, El

Corte Inglés, Albert Heijn, Ahold, 

Profish, Amacore, Carrefour, Del 

Haize, Migros, Coop, Spar, ICA, 

Concept Cool, Hofer, Yuu N 

Mee, Karnerta, Transgourmet, 

Binca seafood

B 1.1. Identification of 

buyers and awareness 

raising:

• ASC/MSC Forum in 

Vienna with key 

market players

• Aquaculture Forum 

with Austrian 

Government

Activities WWF Austria



3

B 1.1. Identification of 

buyers and awareness 

raising:

• Appealing Pangasius

recipies on WWF 

websites in 11 

European countries

Activities WWF Austria

B 1.2.Participation at 

European seafood 

exposition:

• 11 Vietnamese SMEs 

participated in the SEG 

(4 in year 3 and 7 in 

year 4)

• SUPA booths at the 

SEG 14 and 15

• Pangasius Business 

Forum  at SEG 2015 

Activities WWF Austria
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B 1.3.Buying mission 

with interested retailers

Activities WWF Austria

2 buying missions conducted
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B1.4 Capacity building on market requirements:

• During the participations at the European seafood 

exposition in 2014 and 2015 and at the Viet Fish fair 

2014 capacity building activities took place which were 

important to familiarize with European market 

requirements and hear the views of retailers and 

traders.

Activities WWF Austria

Co-Creation workshop
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Co-Creation workshop

Co-Creation workshop
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Market Poll 2016 Austria

awareness of Seafood Species
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Summary  

• Pangasius's awareness/recognition is very high with 86 per cent of 

the population. 

• One third (34%) of the Pangasius connoisseurs buy and consume 

Pangasius

• For purchase or consumption of Pangasius speaks for almost half 

of the consumers the taste and for about a third also the 

favorable price / resp. the good offer.

• Almost a quarter of consumers also clearly state that they want to 

try this fish once.

• Sceptic consumers argue that Pangasius has less taste than other 

Seafood and that farming is coming with use of Antibiotics
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Market Poll on European Level

11 Countries
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importance of sustainability for buying decision, 1st wave 2015, focus on Austria

knowing where it comes from

it had to be certified

it should not cause overfishing (amount of fish in the seas stays stable)

it should not hurt the environment

it should support fair working conditions

it should support fishing communities in developing countries

"index"

Closed question, multiple answers:

Please think back when you bought seafood products the 

last time. Which of the following aspects were relevant to 

you? 

Please mark all points that you thought of when you 

bought seafood the last time!
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agreement with statements concerning sust. seafood, 

1st wave, focus on corporates

It is important that markets, supermarkets and restaurants make sure they offer sustainable seafood.

For me, sustainable seafood is the best choice to buy, if it is available and easy to recognize.

I am ready to pay more for sustainable seafood

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

I don’t know where to buy sustainable seafood.

Closed question, multiple answers:

Thinking of seafood, how much do 

you agree or disagree with the 

following statements? 
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) agreement with statments concerning sustainable seafood, 1st wave 2015, index

It is important that markets, supermarkets and restaurants make sure they offer sustainable seafood.

If we dont stop buying unsustainable seafood, the marine ecosystems will be destroyed and we will run out of seafood.

For me its important that the EU cares for fair trade and better working conditions in the developing countries by promoting sustainable 

seafood.
For me, sustainable seafood is the best choice to buy, if it is available and easy to recognize.

Most of the seafood sold in my country is imported from other countries.

I am ready to pay more for sustainable seafood

Sustainable seafood is offered at markets and supermarkets I usually buy seafood.

I knew before I started this survey, that the WWF fights for responsible and sustainable fishing in my country. 

The developing countries play an important role in supplying my country with seafood.

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

inverted: I don’t know where to buy sustainable seafood.

inverted: My seafood buying decision doesn’t change anything.

inverted: There are enough fish in the sea to meet global demand, so I don’t need to buy sustainable seafood.
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agreement with statments concerning sustainable seafood, 1st wave 2015, 

index

"index"

Closed question, multiple answers:

Thinking of seafood, how much do 

you agree or disagree with the 

following statements? 
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Challenges

Recommendation

Pangasius in the European market remains challenging:

- Prices are down 

- Negative image

- Qualitative concerns due to treatment (Phosphates)

- No higher price incentives for ASC pangasius

- Wrong perceptions

- Competition with other whitefish

“Explore how responsible practices at the farm and processing level 

contribute to improved quality.”

Showcase Pangasius as a proud Vietnamese product that is sustainable 

and of high quality.

Communicate the improvements in Pangasius Production that were

achieved during the SUPA project.
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THANK YOU !


